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Facebook	
  Revisited:	
  How	
  the	
  Business	
  of	
  Social	
  
Networking	
  May	
  Redefine	
  Our	
  Sense	
  of	
  	
  

Right	
  and	
  Wrong	
  

With	
  more	
  than	
  500	
  million	
  members,	
  Facebook	
  is	
  the	
  
largest	
  social	
  science	
  database	
  ever	
  compiled	
  	
  

in	
  the	
  history	
  of	
  the	
  world.	
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Facebook	
  Revisited:	
  Overview	
  

• 	
  Ethics	
  and	
  Facebook	
  @	
  California	
  Polytechnic	
  –	
  Spring	
  2009	
  

• 	
  Playing	
  around	
  with	
  IdenEty	
  –	
  Summer	
  2009	
  

• 	
  Typicality	
  Effects	
  @	
  Carnegie	
  Mellon	
  –	
  Summer	
  2010	
  

• 	
  IATDH	
  @	
  The	
  University	
  of	
  California,	
  Los	
  Angeles	
  –	
  Summer	
  2010	
  

• 	
  Just	
  What	
  Is	
  Facebook?	
  @	
  University	
  of	
  Evansville	
  –	
  Fall	
  2010	
  

• 	
  Facebook	
  Revisited	
  @	
  California	
  Polytechnic	
  –	
  Spring	
  2011	
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California	
  Polytechnic	
  /	
  May	
  4th,	
  2009	
  

1.	
  Does	
  Facebook	
  redefine	
  friendship	
  in	
  ways	
  that	
  are	
  
potenEally	
  helpful	
  or	
  harmful?	
  
2.	
  Does	
  Facebook’s	
  algorithm	
  for	
  determining	
  what	
  
goes	
  into	
  a	
  user’s	
  newsfeed	
  and	
  in	
  what	
  order	
  it	
  
appears	
  influence	
  which	
  friendships	
  will	
  develop	
  and	
  
which	
  will	
  not?	
  
3.	
  Does	
  Facebook	
  play	
  a	
  posiEve	
  or	
  negaEve	
  role	
  in	
  
helping	
  users	
  a_ain	
  a	
  meaningful	
  sense	
  of	
  purpose,	
  
community	
  and	
  self-­‐idenEty?	
  	
  

Five	
  “Ethical	
  Issues”	
  concerning	
  Facebook	
  

4.	
  Does	
  Facebook	
  contribute	
  to	
  remembrance	
  and	
  the	
  coherence	
  of	
  one’s	
  life	
  for	
  older	
  
users	
  and	
  will	
  it	
  eliminate	
  the	
  need	
  for	
  this	
  for	
  younger	
  users?	
  
5.	
  Will	
  the	
  openness	
  of	
  our	
  private	
  lives	
  on	
  Facebook	
  lead	
  to	
  restructuring	
  the	
  social	
  
and	
  moral	
  expectaEons	
  placed	
  on	
  us	
  as	
  human	
  beings	
  and,	
  in	
  turn,	
  help	
  us	
  be_er	
  
understand	
  and	
  accept	
  ourselves	
  for	
  who	
  and	
  what	
  we	
  are?	
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Playing	
  around	
  with	
  IdenEty	
  

“Does	
  the	
  opportunity	
  for	
  self	
  disclosure	
  in	
  Facebook	
  put	
  us	
  more	
  in	
  
touch	
  with	
  ourselves,	
  as	
  we	
  struggle	
  between	
  a	
  representaEon	
  of	
  
self	
  that	
  is	
  something	
  we	
  ourselves	
  can	
  accept	
  and	
  that	
  others	
  will	
  
also	
  accept?	
  Is	
  it	
  possible	
  that	
  the	
  opportunity	
  for	
  construcEng	
  a	
  
public	
  self-­‐portrait	
  in	
  front	
  of	
  mulEple	
  consEtuencies	
  carries	
  with	
  it	
  
the	
  necessity	
  of	
  accountability?	
  And	
  might	
  authenEc	
  self-­‐idenEty	
  be	
  
established	
  in	
  the	
  interacEvity	
  between	
  persons	
  and	
  less	
  so	
  in	
  any	
  
finished	
  self-­‐representaEon?”	
  (Wandel	
  and	
  Beavers,	
  2009)	
  

Quoted	
  in	
  the	
  Huffington	
  Post,	
  June	
  24th,	
  2010	
  in	
  an	
  arEcle	
  addressing,	
  “What	
  
Would	
  the	
  Buddha	
  Say	
  to	
  Mark	
  Zuckerberg?”	
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Playing	
  around	
  with	
  IdenEty	
  

“In	
  our	
  quest	
  for	
  who	
  we	
  are	
  and	
  what	
  our	
  purpose	
  is,	
  we	
  should	
  not	
  
lose	
  sight	
  of	
  the	
  spirit	
  of	
  the	
  game.	
  We	
  allow	
  toddlers	
  to	
  play,	
  to	
  
experiment	
  and	
  to	
  try	
  on	
  roles.	
  As	
  lifelong	
  learners,	
  should	
  we	
  not	
  
be	
  afforded	
  this	
  same	
  level	
  of	
  experimentaEon?	
  One	
  could	
  argue	
  
that	
  Facebook	
  is	
  shaping	
  our	
  cultural	
  norms	
  by	
  forcing	
  binary	
  choices	
  
of	
  gender	
  or	
  providing	
  limited	
  categories	
  of	
  what	
  is	
  considered	
  
important—movies,	
  books,	
  etc.	
  However,	
  a	
  more	
  expansive	
  way	
  of	
  
looking	
  at	
  this	
  is	
  to	
  see	
  that	
  the	
  very	
  idea	
  of	
  looking	
  into	
  what	
  others	
  
have	
  chosen	
  to	
  emphasize	
  in	
  these	
  categories	
  allows	
  us	
  to	
  quesEon	
  
our	
  own	
  unique	
  interests,	
  hobbies,	
  poliEcal	
  ideals,	
  religious	
  beliefs	
  
and	
  sexual	
  preferences.	
  And	
  if	
  we	
  enjoy	
  ourselves	
  as	
  we	
  explore	
  the	
  
diversity	
  of	
  opinions	
  that	
  exist	
  on	
  Facebook	
  in	
  a	
  range	
  of	
  frivolous	
  to	
  
serious	
  subjects,	
  let	
  us	
  relax.	
  As	
  Plato	
  is	
  widely	
  quoted	
  as	
  saying,	
  ‘Life	
  
must	
  be	
  lived	
  as	
  play.’”	
  (Wandel	
  and	
  Beavers,	
  2010)	
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CMU	
  Network	
  Model	
  /	
  July	
  2010	
  

“More	
  Fun	
  with	
  Jets	
  and	
  Sharks:	
  Typicality	
  Effects	
  and	
  the	
  
Search	
  for	
  the	
  Perfect	
  A_ractors”	
  –	
  Presented	
  at	
  Carnegie	
  
Mellon	
  University,	
  July	
  26th,	
  2010	
  

The	
  computer	
  model	
  I	
  presented	
  at	
  CMU	
  was	
  basically	
  a	
  
network	
  profiling	
  machine,	
  and	
  in	
  early	
  May,	
  2010,	
  while	
  
preparing	
  my	
  CMU	
  presentaEon,	
  I	
  realized	
  something	
  of	
  vital	
  
importance	
  …	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  …	
  and	
  dropped	
  off	
  of	
  Facebook.	
  

FWIW,	
  I’m	
  now	
  back	
  on,	
  though	
  cured	
  of	
  my	
  Facebook	
  addic@on	
  …	
  thanks	
  to	
  Dr.	
  Lin.	
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  frivolous	
  to	
  
serious	
  subjects,	
  let	
  us	
  relax.	
  As	
  Plato	
  is	
  widely	
  quoted	
  as	
  saying,	
  ‘Life	
  
must	
  be	
  lived	
  as	
  play.’”	
  (Wandel	
  and	
  Beavers,	
  2010)	
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Just	
  Say	
  No	
  to	
  Facebook	
  

If	
  I	
  can	
  build	
  a	
  network	
  profiling	
  machine,	
  so	
  
can	
  Facebook	
  …	
  and	
  Google.	
  

Facebook	
  in	
  par@cular	
  is	
  the	
  most	
  appalling	
  
spying	
  machine	
  that	
  has	
  ever	
  been	
  invented	
  …	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  -­‐	
  Julian	
  Assange,	
  May	
  2nd,	
  2011	
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NEH	
  IATDH	
  @	
  UCLA	
  /	
  August	
  2010	
  

Networks	
  and	
  Network	
  Analysis	
  for	
  the	
  HumaniGes	
  

Image	
  from	
  h_p://gii2.nagaokaut.ac.jp/gii/index.php?itemid=1088	
  

Speakers	
  included	
  representaEves	
  from	
  Google,	
  Yahoo	
  and	
  
Facebook,	
  along	
  with	
  leading	
  experts	
  in	
  network	
  science	
  
from	
  mathemaEcs	
  and	
  computer	
  science.	
  

Aaron	
  Koblin	
  from	
  Google	
  showed	
  us	
  some	
  of	
  the	
  most	
  
fascinaEng	
  informaEon	
  visualizaEons	
  imaginable.	
  Jonathan	
  
Berger	
  introduced	
  us	
  to	
  informaEon	
  sonificaEon.	
  

Just	
  what	
  are	
  these	
  people	
  and	
  organizaEons	
  up	
  to?	
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NEH	
  IATDH	
  @	
  UCLA	
  /	
  August	
  2010	
  

“Innocuous”	
  Facebook	
  Quote	
  

“Isn’t	
  it	
  cool	
  that	
  we	
  can	
  tell	
  the	
  poliEcal	
  leanings	
  of	
  every	
  
individual	
  in	
  our	
  500	
  million	
  person	
  dataset.”	
  –	
  Jonathan	
  
Chang	
  of	
  Facebook,	
  August	
  20th,	
  2010	
  

Mr.	
  Chang	
  also	
  explained	
  why	
  Facebook	
  does	
  not	
  support	
  a	
  “dislike”	
  bu_on.	
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Just	
  What	
  Is	
  Facebook?	
  /	
  Fall	
  2010	
  

“The	
  thing	
  that	
  we	
  are	
  trying	
  to	
  do	
  at	
  
Facebook,	
  is	
  just	
  help	
  people	
  connect	
  
and	
  communicate	
  more	
  efficiently.”	
  -­‐	
  
Mark	
  Zuckerberg	
  

“AdverEsing	
  on	
  the	
  Web	
  is	
  less	
  about	
  just	
  hiung	
  someone	
  with	
  a	
  
message...	
  It's	
  about	
  engagement	
  [with	
  that	
  user].”	
  —	
  Mark	
  
Zuckerberg	
  

“In	
  reality,	
  we	
  wouldn't	
  share	
  your	
  informaEon	
  in	
  a	
  way	
  you	
  wouldn't	
  want	
  ...	
  
The	
  trust	
  you	
  place	
  in	
  us	
  as	
  a	
  safe	
  place	
  to	
  share	
  informaEon	
  is	
  the	
  most	
  
important	
  part	
  of	
  what	
  makes	
  Facebook	
  work.”	
  —	
  Mark	
  Zuckerberg	
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Just	
  What	
  Is	
  Facebook?	
  /	
  Fall	
  2010	
  

"They	
  trust	
  me	
  —	
  dumb	
  fucks,"	
  says	
  
Zuckerberg	
  in	
  one	
  of	
  the	
  instant	
  
messages,	
  first	
  published	
  by	
  former	
  
Valleywag	
  Nicholas	
  Carlson	
  at	
  Silicon	
  
Alley	
  Insider,	
  and	
  now	
  confirmed	
  by	
  
Zuckerberg	
  himself	
  in	
  Jose	
  Antonio	
  
Vargas's	
  New	
  Yorker	
  piece.	
  Zuckerberg	
  
now	
  tells	
  Vargas,	
  "I	
  think	
  I've	
  grown	
  
and	
  learned	
  a	
  lot"	
  since	
  those	
  instant	
  
messages.	
  –	
  September	
  13th,	
  2010	
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Just	
  What	
  Is	
  Facebook?	
  /	
  Fall	
  2010	
  

“Already	
  on	
  the	
  path	
  to	
  becoming	
  an	
  
adverEsing	
  powerhouse,	
  the	
  social	
  
networking	
  company	
  is	
  laying	
  the	
  
groundwork	
  for	
  its	
  second	
  act:	
  a	
  virtual	
  
currency	
  system	
  that	
  some	
  day	
  could	
  turn	
  
into	
  a	
  mulEbillion-­‐dollar	
  business.”	
  –	
  NY	
  
Times	
  –	
  September	
  22nd,	
  2010	
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Just	
  What	
  Is	
  Facebook?	
  /	
  Fall	
  2010	
  

“More	
  than	
  175	
  million	
  people	
  use	
  
Facebook.	
  If	
  it	
  were	
  a	
  country,	
  it	
  
would	
  be	
  the	
  sixth	
  most	
  populated	
  
country	
  in	
  the	
  world”	
  –	
  Mark	
  
Zuckerberg	
  

On	
  May	
  18th,	
  2010,	
  Facebook	
  passed	
  
the	
  500	
  million	
  member	
  mark,	
  making	
  
it	
  the	
  third	
  largest	
  “country”	
  in	
  the	
  
world	
  a|er	
  India	
  and	
  China.	
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Just	
  What	
  Is	
  Facebook?	
  /	
  Fall	
  2010	
  
I	
  pledge	
  allegiance	
  …	
  

More	
  than	
  half	
  (57%)	
  of	
  the	
  women	
  polled	
  said	
  they	
  communicate	
  with	
  people	
  more	
  online	
  than	
  they	
  do	
  face	
  
to	
  face,	
  and	
  39%	
  called	
  themselves	
  Facebook	
  addicts,	
  according	
  to	
  a	
  report	
  from	
  The	
  Oxygen	
  Media	
  Insights	
  
Group,	
  which	
  is	
  part	
  of	
  a	
  company	
  that	
  focuses	
  on	
  television	
  channels	
  and	
  Web	
  sites	
  for	
  women.	
  Moreover	
  
34%	
  of	
  those	
  between	
  18	
  and	
  34	
  said	
  that	
  checking	
  Facebook	
  is	
  the	
  first	
  thing	
  they	
  do	
  in	
  the	
  morning	
  -­‐-­‐	
  even	
  
before	
  brushing	
  their	
  teeth	
  or	
  using	
  the	
  bathroom….	
  

"Even	
  more	
  surprising	
  is	
  the	
  26%	
  of	
  women	
  18	
  to	
  34	
  who	
  get	
  up	
  in	
  the	
  middle	
  of	
  the	
  night	
  to	
  read	
  text	
  
messages	
  and	
  the	
  21%	
  who	
  confessed	
  to	
  checking	
  Facebook	
  during	
  the	
  night,"	
  the	
  report	
  noted.	
  

According	
  to	
  the	
  survey,	
  31%	
  of	
  those	
  polled	
  said	
  they	
  are	
  more	
  confident	
  about	
  their	
  online	
  personas	
  than	
  
they	
  are	
  about	
  their	
  real-­‐life	
  selves.	
  Nineteen	
  percent	
  said	
  they've	
  go_en	
  into	
  arguments	
  with	
  loved	
  ones	
  about	
  
how	
  much	
  Eme	
  they	
  spend	
  using	
  their	
  cell	
  phones	
  and	
  PDAs	
  (personal	
  digital	
  assistants).	
  

A	
  full	
  37%	
  of	
  women	
  between	
  the	
  ages	
  of	
  18	
  and	
  34	
  reported	
  falling	
  asleep	
  with	
  their	
  PDA	
  in	
  their	
  hands.	
  

-­‐	
  Computerworld	
  –	
  July	
  12th,	
  2010	
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Just	
  What	
  Is	
  Facebook?	
  /	
  Fall	
  2010	
  
Facebook	
  is	
  a	
  country,	
  the	
  first	
  virtual	
  one	
  of	
  its	
  
kind,	
  a	
  complement	
  or	
  corollary	
  to	
  other	
  virtually-­‐
organized	
  poliEcal	
  units	
  (e.g.,	
  Al-­‐Qaeda?),	
  that,	
  in	
  
the	
  modern	
  world,	
  have	
  necessitated	
  military	
  
acEon	
  over	
  civic	
  control.	
  It	
  has	
  its	
  virtual	
  ciEzens	
  
who	
  are	
  more	
  loyal	
  to	
  Facebook	
  than	
  they	
  are	
  to	
  
their	
  own	
  “real-­‐life”	
  governments,	
  with	
  an	
  
emerging	
  currency,	
  and	
  hence,	
  its	
  own	
  emerging	
  
economy.	
  

But	
  as	
  its	
  ciEzens	
  engage	
  in	
  poliEcal,	
  social	
  and	
  
economic	
  acEon,	
  playing	
  around	
  on	
  Facebook,	
  
just	
  what	
  does	
  Facebook	
  know	
  about	
  you,	
  what	
  
can	
  it	
  do	
  with	
  that	
  informaEon	
  and	
  what	
  is	
  that	
  
informaEon	
  doing	
  to	
  you?	
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Just	
  What	
  Is	
  Facebook?	
  /	
  Fall	
  2010	
  
Facebook	
  is	
  a	
  country,	
  the	
  first	
  virtual	
  one	
  of	
  its	
  
kind,	
  a	
  complement	
  or	
  corollary	
  to	
  other	
  virtually-­‐
organized	
  poliEcal	
  units	
  (e.g.,	
  Al-­‐Qaeda?),	
  that,	
  in	
  
the	
  modern	
  world,	
  have	
  necessitated	
  military	
  
acEon	
  over	
  civic	
  control.	
  It	
  has	
  its	
  virtual	
  ciEzens	
  
who	
  are	
  more	
  loyal	
  to	
  Facebook	
  than	
  they	
  are	
  to	
  
their	
  own	
  “real-­‐life”	
  governments,	
  with	
  an	
  
emerging	
  currency,	
  and	
  hence,	
  its	
  own	
  emerging	
  
economy.	
  

But	
  as	
  its	
  ciEzens	
  engage	
  in	
  poliEcal,	
  social	
  and	
  
economic	
  acEon,	
  playing	
  around	
  on	
  Facebook,	
  
just	
  what	
  does	
  Facebook	
  know	
  about	
  you,	
  what	
  
can	
  it	
  do	
  with	
  that	
  informaEon	
  and	
  what	
  is	
  that	
  
informaEon	
  doing	
  to	
  you?	
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Facebook	
  Revisited	
  /	
  Spring	
  2011	
  

“Facebook	
  has	
  always	
  focused	
  on	
  giving	
  people	
  control	
  over	
  their	
  experience	
  
so	
  they	
  can	
  express	
  themselves	
  freely	
  while	
  knowing	
  that	
  their	
  informaEon	
  is	
  
being	
  shared	
  in	
  the	
  way	
  they	
  intend….	
  Facebook	
  provides	
  simple	
  and	
  powerful	
  
tools	
  that	
  allow	
  people	
  to	
  control	
  what	
  informaEon	
  they	
  share	
  and	
  with	
  whom	
  
they	
  share	
  it.”	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  -­‐	
  From	
  the	
  Facebook	
  Factsheet,	
  Downloaded	
  on	
  May	
  10th,	
  2011	
  

This	
  is	
  simply	
  false,	
  as	
  any	
  Facebook	
  user	
  who	
  
has	
  been	
  paying	
  a_enEon	
  already	
  knows.	
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California	
  Polytechnic	
  /	
  May	
  13th,	
  2011	
  
Five	
  “Ethical	
  Issues”	
  concerning	
  Facebook	
  

1.	
  Does	
  Facebook	
  redefine	
  criEcal	
  terminology	
  in	
  
arbitrary	
  and	
  potenEally	
  harmful	
  ways?	
  	
  
2.	
  Do	
  the	
  mechanisms	
  that	
  drive	
  Facebook	
  (and	
  hence	
  
their	
  management)	
  encourage	
  an	
  uncriEcal	
  
perspecEve	
  on	
  us	
  as	
  humans,	
  and	
  do	
  they	
  know	
  us	
  
be_er	
  than	
  we	
  know	
  ourselves?	
  
3.	
  Does	
  Facebook	
  play	
  a	
  posiEve	
  or	
  negaEve	
  role	
  in	
  
helping	
  users	
  a_ain	
  a	
  meaningful	
  sense	
  of	
  purpose,	
  
community	
  and	
  self-­‐idenEty?	
  	
  

4.	
  If	
  Facebook	
  is	
  indeed	
  a	
  kind	
  of	
  “virtual	
  country,”	
  should	
  it	
  be	
  governed	
  as	
  a	
  poliEcal	
  
enEty	
  (perhaps	
  a	
  democracy)	
  and	
  not	
  as	
  a	
  corporaEon?	
  
5.	
  Is	
  the	
  openness	
  of	
  our	
  private	
  lives	
  on	
  Facebook	
  restructuring	
  our	
  social	
  and	
  moral	
  
expectaEons	
  without	
  due	
  criEcal	
  consideraEon,	
  and,	
  if	
  so,	
  are	
  we	
  handing	
  ownership	
  
of	
  our	
  personal	
  idenEty	
  and	
  the	
  power	
  to	
  reshape	
  it	
  over	
  to	
  a	
  corporaEon?	
  



Anthony	
  F.	
  Beavers,	
  Ph.D. Digital	
  HumaniEes	
  Laboratory	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   

California	
  Polytechnic	
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  May	
  13th,	
  2011	
  
Five	
  “Ethical	
  Issues”	
  concerning	
  Facebook	
  

1.	
  Does	
  Facebook	
  redefine	
  criEcal	
  terminology	
  in	
  
arbitrary	
  and	
  potenEally	
  harmful	
  ways?	
  	
  
2.	
  Do	
  the	
  mechanisms	
  that	
  drive	
  Facebook	
  (and	
  hence	
  
their	
  management)	
  encourage	
  an	
  uncriEcal	
  
perspecEve	
  on	
  us	
  as	
  humans,	
  and	
  do	
  they	
  know	
  us	
  
be_er	
  than	
  we	
  know	
  ourselves?	
  
3.	
  Does	
  Facebook	
  play	
  a	
  posiEve	
  or	
  negaEve	
  role	
  in	
  
helping	
  users	
  a_ain	
  a	
  meaningful	
  sense	
  of	
  purpose,	
  
community	
  and	
  self-­‐idenEty?	
  	
  

4.	
  If	
  Facebook	
  is	
  indeed	
  a	
  kind	
  of	
  “virtual	
  country,”	
  should	
  it	
  be	
  governed	
  as	
  a	
  poliEcal	
  
enEty	
  (perhaps	
  a	
  democracy)	
  and	
  not	
  as	
  a	
  corporaEon?	
  
5.	
  Is	
  the	
  openness	
  of	
  our	
  private	
  lives	
  on	
  Facebook	
  restructuring	
  our	
  social	
  and	
  moral	
  
expectaEons	
  without	
  due	
  criEcal	
  consideraEon,	
  and,	
  if	
  so,	
  are	
  we	
  handing	
  ownership	
  
of	
  our	
  personal	
  idenEty	
  and	
  the	
  power	
  to	
  reshape	
  it	
  over	
  to	
  a	
  corporaEon?	
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